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Abstract. Artificial Intelligence's (AI) permeation in reshaping business models, operations 

and strategies necessitates continual investigation of the research landscapes to discern 

directions. This bibliometric analysis maps AI-business research publications over 1994-2023 

by themes, author networks and trends. Temporal analyses of 481 articles indicate an 

exponential increase in the last five years. Text mining and visualizations reveal prominent 

focus areas like management, marketing, human resources, supply chain, ethics, and 

sustainability alongside emerging avenues. Cluster analysis of keywords and author 

interconnectivity exposes interdisciplinary expansiveness yet geographical concentration 

requiring mitigation. Quantitative measurement of knowledge development coupled with 

qualitative interpretations furnishes business academicians and practitioners an information 

base for gauging prospects in melding managerial acumen with machine cognition. The 

analysis offered in this study serves as a valuable resource for academics, researchers, and 

students who aim to comprehend the dynamic and ever-changing research in the domain of 

business, management, and artificial intelligence. The results of our investigation indicate the 

presence of a dynamic area of academic inquiry, distinguished by a wide range of research 

topics and scholarly contributions.  

Keywords: Business, Management, Artificial Intelligence, Future Research Areas, Research 

Topics 
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1. Introduction  

In 2022, the global artificial intelligence market reached a value of $428.00 billion, and it is expected 

to increase to $515.31 billion in 2023. The market is projected to experience substantial growth, 

reaching a significant milestone of $2,025.12 billion by the year 2030 (Insight, 2023). The integration 

of Business Management with Artificial Intelligence (AI) in recent decades has resulted in a significant 

surge of research and innovation (Iaia et al., 2023). The domain of artificial intelligence, once confined 

to the world of speculative literature, has now become an indispensable component of our everyday 

existence (Odrekhivskyi et al., 2023). The applications of this technology in the field of business 

management are diverse, leading to significant transformations in several sectors, improving the process 

of decision-making, and fundamentally altering the framework of corporate strategy (Zhong et al., 

2023) . In the year 2023, there has been a notable increase in research activity at the dynamic intersection 

of artificial intelligence (AI) and the business sector (Q. Li, 2023). This spike in research reflects the 

pressing need for and importance of comprehending and effectively using the promise of AI in the realm 

of business. The graph below highlights only US artificial intelligence market size from 2022 to 2032 

which is expected to $594 billion.  

 
Fig.1: Artificial Intelligence Market Predication 

 

The interaction between artificial intelligence (AI) and corporate management extends beyond 

conventional limits, presenting new aspects and intricacies (Farooq et al., 2024; Farooq, Bakhsh, et al., 

2023; Farooq, Hafsa Qadir, et al., 2023; Yen et al., 2023). AI technologies, such as machine learning, 

natural language processing, and robotics, have exhibited their capacity to enhance operational 

efficiency, increase productivity, and reveal previously unattainable insights. As a result, there has been 

a substantial increase in scholarly investigations examining different aspects of incorporating artificial 

intelligence into commercial operations(X. Tian et al., 2023). at order to provide a comprehensive 

understanding of this emerging field, this study aims to explore potential avenues for future research at 

the intersection of Business Management and Artificial Intelligence (AI). This investigation is based on 

an extensive collection of 481 research articles, which were selected based on their relevance to the 

core themes of "business," "management," and "artificial intelligence." The collection of articles, 

spanning the years 1994 to 2023, offers a thorough perspective on the progression of this discipline and 

highlights the urgent inquiries that require academic investigation.  
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2. Literature Review  

In recent decades, the integration of Business Management and Artificial Intelligence (AI) has led to an 

exponential increase in related research and innovation. Upon conducting an extensive examination of 

the available literature, it becomes evident that the current body of knowledge encompasses a diverse 

and intricate terrain, marked by a multitude of noteworthy patterns and subjects that warrant in-depth 

academic investigation (Hangl et al., 2023).  

The literature frequently explores the prominent issue of the transformational influence of artificial 

intelligence (AI) on corporate operations. Numerous scholarly investigations have explored the impact 

of artificial intelligence (AI)-driven automation and optimization on the streamlining of supply chain 

management, the reduction of operational costs, and the enhancement of efficiency (Sumarliah & Al-

hakeem, 2023). The application of artificial intelligence (AI) in supply chain management has been 

examined by Gupta et al. (2018), while the utilisation of AI to improve business operations during 

emergencies such as the COVID-19 pandemic has been discussed by Chen et al. (2020). 

An area of significant study focuses on the influence of AI on modern business models. The study 

conducted by Leonardi and Vaast (2017) provides a comprehensive analysis of the skills and 

responsibilities of senior executives in the context of business model innovation facilitated by artificial 

intelligence (AI). These studies highlight the crucial significance of artificial intelligence (AI) in 

shaping company strategies and models to effectively manage the always changing business 

environment. The convergence of Artificial Intelligence (AI) and Knowledge Management (KM) is a 

dynamic and developing area of academic inquiry. The impact of artificial intelligence (AI) on 

information exchange inside organisations and its subsequent effect on organisational performance has 

been investigated by scholars such as Chen and Huang (2018). The focal point of this subject is to 

emphasise the complex interconnection between artificial intelligence (AI) and the efficient distribution 

and use of knowledge. 

The utilisation of artificial intelligence (AI) in the field of marketing and the comprehension of 

customer behaviour has attracted considerable scholarly interest. Numerous scholarly investigations, 

such those conducted by Davenport et al. (2017) and Yang et al. (2019), underscore the significance of 

artificial intelligence (AI) in enhancing marketing tactics and tailoring client experiences. The potential 

of artificial intelligence (AI) in defining marketing strategies and improving consumer interaction is a 

promising area of research as the e-commerce industry continues to develop. 

The advent of artificial intelligence (AI) in the corporate sector has led to the emergence of ethical 

considerations. Researchers such as He et al. (2021) have conducted investigations on the ethical 

utilisation of knowledge within the realm of artificial intelligence, so illuminating the significance of 

adopting responsible practises in the field of AI. The examination and discussion of the ethical aspects 

surrounding the utilisation of artificial intelligence in corporate operations and decision-making 

necessitate continuous evaluation and deliberation. 

The themes encompass but a portion of the intricate dialogue that encompasses the field of AI within 

the realm of Business Management. The literature examined in this study highlights the dynamic and 

intricate nature of this emerging discipline. The exploration of AI's potential and the examination of 

ethical, social, and operational difficulties that arise are crucial aspects of doing comprehensive research 

in response to the transformative impact of AI on business paradigms. By engaging in this process, 

researchers and professionals may enhance their ability to traverse the dynamic field of artificial 

intelligence (AI) and make valuable contributions to the advancement of ethical, environmentally 

conscious, and cutting-edge commercial strategies. 

3. Methodology  

The present study utilizes a rigorous and all-encompassing research technique to examine prospective 

topics of research that connect the fields of Business Management and Artificial Intelligence (AI). The 
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primary aim is to acquire a comprehensive understanding of the dynamic nature of artificial 

intelligence's involvement in the business sector, discern emerging patterns, and provide guidance for 

future research endeavours. The main data source utilised in this study consists of a corpus including 

481 research publications, which encompasses the period from 1994 to 2023. The publications included 

in this study were obtained from the Web of Science database, employing a specific set of three 

keywords: "business," "management," and "artificial intelligence." The dataset presented in this study 

offers a comprehensive and reliable basis for examining patterns of research and the evolution of themes 

over a span of around thirty years. 

In order to organise the study, the chosen publications were classified into certain categories within 

the Web of Science database. These categories encompass Management, Business, and Business; 

Management. To assist theme grouping and investigation, each document was given to one or more 

related categories. The temporal analysis of the dataset enabled a thorough investigation of research 

patterns. A compilation of publication counts from 1994 to 2023 was conducted in order to examine 

changes in research concentration over time. Special attention was given to the most recent five-year 

period, which exhibited a notable increase in the number of publications. 

The use of the VOSviewer programme was utilised to generate bibliometric maps and conduct 

network analysis on the dataset. This methodology facilitated the depiction of concurrently appearing 

concepts and their interconnections, so revealing the latent thematic frameworks. The NVIVO-10 

software was employed to analyse and extract significant themes, hence shedding light on the dominant 

areas of study and the developing focus points within the dataset. 

The research methodology encompasses the integration of both quantitative and qualitative 

methodologies. Quantitative analysis encompasses the utilisation of bibliometric mapping and statistical 

summaries to visually represent data and quantify publication numbers based on categories and years. 

The qualitative component of this study is doing a comprehensive analysis of the content of specific 

scholarly articles, with a special focus on the fields of Management, Business, and Artificial Intelligence. 

The objective is to extract subtle insights pertaining to research domains and emerging trends. In 

addition to employing quantitative measurements, this study technique incorporates a thematic analysis 

of the content derived from the chosen articles, with a particular focus on recent publications. These 

analyses will aid in the identification of significant themes, gaps in research, and areas that require 

additional investigation. When undertaking this study, ethical issues entail the protection of data privacy 

and the maintenance of academic integrity. This work utilises readily accessible and anonymised data 

obtained from publicly available academic articles, while complying to ethical research norms. This 

study technique provides a comprehensive and holistic approach to identifying future research 

opportunities in the fields of Business Management and Artificial Intelligence, through the integration 

of data-driven bibliometric analysis and qualitative content inspection. The amalgamation of many 

methodologies facilitates a thorough comprehension of the dynamic environment and the discernment 

of crucial pathways for future investigation. 

4. Data Analysis and Results  

The data analysis conducted in this study offers significant insights into the progression of research at 

the convergence of Business Management and Artificial Intelligence (AI). A comprehensive analysis 

was conducted on a dataset consisting of 481 research publications, covering the time frame from 1994 

to 2023. The objective of this analysis was to uncover significant patterns, emerging themes, and regions 

of study concentration within the dataset. The chronological evolution of research in this subject is a 

significant finding of this study. In the period spanning from 2019 to 2023, a discernible increase in 

scholarly works has been seen, indicating a rising fascination with the intersection of business 

management and artificial intelligence. The findings of this temporal study indicate that the field is 

actively adapting to the changing technological environment. 
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The analysis of publications for classification into separate categories within the Web of Science 

database highlighted the prevalence of three main categories: Management, Business, and Business; 

Management. These aforementioned categories constituted a substantial fraction of the dataset, 

suggesting that studies at the crossroads of artificial intelligence and business frequently draw from 

these established academic fields. Nevertheless, it is crucial to acknowledge that artificial intelligence 

(AI) surpasses the confines of certain disciplines and is more pertinent in a wide range of sectors.By 

employing bibliometric mapping and doing thematic analysis, significant themes within the dataset 

were identified. These themes not only encompass well-established areas of study, but also draw 

attention to developing and possibly revolutionary subjects. Several notable subjects that are frequently 

discussed in academic literature and research encompass artificial intelligence (AI) in the field of 

marketing, knowledge management, supply chain management, ethics, innovation, and human resource 

management. The aforementioned findings highlight the intricate and diverse impact of artificial 

intelligence on the business domain, indicating a fertile ground for further investigation. The cross-

disciplinary nature of research in this topic is apparent based on the dataset. The incorporation of 

artificial intelligence (AI) into several domains of business management underscores the 

interdisciplinary character of this area. For example, the integration of artificial intelligence (AI) in the 

field of marketing encompasses the convergence of AI and commercial domains, highlighting the 

significance of collaborative research and the exchange of information across several disciplines. 

An important finding pertains to the increasing focus on ethical considerations and sustainability 

within the realm of artificial intelligence (AI) and business administration. This indicates a heightened 

recognition of the societal ramifications of artificial intelligence (AI) and the imperative for the 

development and implementation of AI applications that are both ethically sound and environmentally 

sustainable. The dataset not only elucidates the junction of artificial intelligence (AI) with the domains 

of business and management, but also uncovers the synergistic relationship between AI and other areas, 

including Green & Sustainable Science, Information & Library Science, and Industrial Management. 

These intersections highlight the capacity of artificial intelligence (AI) to tackle intricate and 

multidisciplinary problems. 

In essence, the findings of the data analysis demonstrate a complex and multifaceted terrain where 

the fields of Business Management and Artificial Intelligence cross. The expanding study focus in this 

subject is indicated by the increase in publications, the cross-disciplinary character of the research, and 

the inclusion of ethical and sustainability components. The themes that have been discovered serve as 

a guide for future research endeavours, shedding light on potential avenues for researchers and 

practitioners to delve into the diverse effects of artificial intelligence on the corporate landscape.  

Furthermore, below tables show the prominent themes of web of science published papers. It is 

important to note the business management and artificial intelligence combined papers writing has 

increased. The figure-1 shows a strong connection between the artificial intelligence and business 

management. It highlights several aspects in three clusters.  

Future research areas in Business Management and Artificial Intelligence for MS & PhD Students 

in Doctoral Studies.  
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Table 1 Business Management and Artificial Intelligence Category Wise Papers 

  Publication Year 

Web of Science Categories 2022 2023 2021 2020 2019 2018 2017 2016 1994-2015 Total 

Management 10 12 2 5 6 2     1 38 

Business 5 5 4 8 2 1     1 26 

Business; Management 6 5 9 2 2       0 24 

Green & Sustainable Science  4 4 5 1 2       0 16 

Information & Library Science 5 1 4 3 1       0 14 

CS, Information Systems 3 4 2 2         2 13 

CS, Artificial Intelligence 2   3 3 1       2 11 

CS Interdisciplinary Applications 1 5   3 1   1   0 11 

Industrial; Management 2 5 3           0 10 

Economics 2 4 2   1 1     0 10 

Telecommunications 4   3   3       0 10 

Operations Research  3 4 2           1 10 

Business, Finance 4 1 3 1         0 9 

Other   80 58 55 29 25 10 6 2 13 278 

Total 131 108 97 57 44 14 7 2 20 480 

 

 
Fig.2: Business Management and Artificial Intelligence Network of 481 Articles 
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Fig.3: Business Management and Artificial Intelligence Authors Bibliographic Analysis Top Authors 

 

Table 2 Future research areas in Business Management and Artificial Intelligence 

Author/Year Objective Future Research Areas Citations 

(Mendling et al., 

2018) 

Analyzing the impact of emerging 

technologies on business process 

management. 

Impacts on employment, technology 

acceptance, ethics, customer experience, job 

design, social integration, and regulation. 

77 

(Hangl et al., 

2023) 

Providing an overview of 

systematic reviews related to AI 

adoption in business and 

management. 

Recommending rigorous evaluation, increased 

use of hybrid solutions, multidisciplinary AI 

design and evaluation, and identifying sectors 

with limited reviews. 

75 

(Paschek et al., 

2017) 

Exploring the optimization of 

business processes using machine 

learning and AI. 

Recommendations for action in BPM and 

process optimization, selecting the best tool for 

automated BPM. 

33 

(Maggi et al., 

2019) 

Proposing the integration of 

automated planning techniques 

into BPM for solving problems. 

Methodology for encoding problems as 

planning tasks, steps for integrating planning 

technology in BPM, and practical examples of 

planning techniques in BPM. 

26 

(Butleris, 2009) Demonstrating the use of PSO 

algorithm for improving business 

rules management. 

Potential application of PSO algorithm in 

business rules management. 

14 

(Marrella & 

Mecella, 2018) 

Discussing automated planning 

techniques for enhancing business 

processing in dynamic domains. 

Examples of AI-driven automation in different 

BPM stages. 

14 

(Gardner et al., 

2019) 

Presenting an intelligent 

production model for facial masks 

production. 

Application of AI in smart CPS for production 

coordination and logistics management. 

12 

(Neighbors et al., 

2023) 

Investigating automation in 

scientific research processes for 

management and business 

sciences. 

Exploring the possibilities and implications of 

automation in management and business 

science. 

11 
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Author/Year Objective Future Research Areas Citations 

(Basri, 2020) Examining the impact of AI-

assisted social media marketing on 

SME performance. 

Role of AISMM in enhancing SME 

performance and effective business 

management. 

11 

(Sulis et al., 2020) Applying agent-based 

methodologies in healthcare 

management. 

Extensive application of agent-oriented 

methodologies in healthcare management. 

11 

(Feuerriegel et al., 

2022) 

Unpacking core factors affecting 

decision delegation to AI for 

managers. 

Identifying organizational and technical 

hurdles and fostering effective AI decision 

delegation. 

9 

(Hallioui et al., 

2022) 

Proposing Re-engineered 4th 

Generation Management as a 

systems-based approach for 

sustainable businesses. 

Suitability of the framework for sustainable 

businesses with Industry 4.0 technologies and 

providing research implications. 

9 

(Alfhaid & 

Qasrawi, 2022) 

Introducing BI system with AI for 

real-time analysis of hospital 

patient management. 

Role of AI in real-time patient management 

and future developments. 

8 

(Szelagowski & 

Lupeikiene, 2020) 

Discussing the impact of 

knowledge management on 

business process management. 

Evolving software systems supporting BPM 

towards integration with knowledge 

management. 

8 

(Khan & La 

Torre, 2021) 

Urging strategic management of 

quantum information technology. 

Management of quantum information 

technology and its strategic significance. 

7 

(Hsu et al., 2022) Presenting an innovative decision 

architecture to assess corporate 

risks using AI. 

Associations between risks and operating 

performance using AI-based risk assessment 

models. 

7 

(Dodangeh & Md 

Yusuff, 2011) 

Developing a comprehensive 

model for assessing EFQM in 

practice. 

Validating a comprehensive EFQM-based 

assessment model. 

6 

(Montano-Arias 

& Uribe, 2018) 

Proposing a framework for the 

development of chronic disease 

support systems. 

Application of support systems for chronic 

patients and medical staff using BPMN. 

7 

(Mosteanu, 2020) Discussing AI and cybersecurity to 

protect businesses from 

cyberattacks. 

Combining AI and cybersecurity for business 

protection and case studies on risk 

management. 

6 

(Marrella & 

Mecella, 2018) 

Introducing adaptive Cognitive 

Process Management System. 

Adaptive approach for executing cyber-

physical processes in the presence of 

exogenous events. 

6 

(Lin, 2021) Developing an effective pre-

warning model in the turbulent 

market environment. 

Creating a pre-warning model using SVM, 

MIL, and interpreting SVM-based decision 

logic. 

6 

(Karpa et al., 

2023) 

Considering the development of 

public administration using digital 

technologies. 

Applying digital technologies in public 

administration systems for sustainable 

development. 

5 

(Huo et al., 2019) Exploring the role of ant colony 

optimization in quality 

management on the E-business 

market. 

Application of ant colony optimization to 

control and regulate quality management 

nodes. 

5 

(Patria et al., 

2019) 

Analyzing the impact of strategic 

decision-making in business and 

management. 

Building incremental decision processes for 

better decision outcomes. 

5 

(Karpa et al., 

2023) 

Discussing best practices for using 

AI in digital public administration 

systems. 

Use of AI and smart solutions for sustainable 

development and analytics in public 

administration. 

5 

(Sumarliah & Al-

hakeem, 2023) 

Investigating the impact of SSCM 

and green entrepreneurial 

preference on business 

performance. 

Post-COVID-19 impacts of SSCM and digital 

innovations for firms. 

2 
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Author/Year Objective Future Research Areas Citations 

(Shrivastava, 

2023) 

Identifying trending topics and 

emerging themes in supply chain 

management. 

Anticipating future research trends in supply 

chain management. 

2 

(Jorzik et al., 

2023) 

Exploring top management's role 

in encouraging AI-enabled 

business model innovation. 

Developing top management competencies and 

roles for AI-enabled business model 

innovation. 

1 

(S. Tian et al., 

2023) 

Utilizing AI and machine learning 

techniques for employee selection 

in HR. 

Comparing machine learning techniques for 

resume classification and the use of AI in HR. 

1 

(Iaia et al., 2023) Investigating the use of AI in 

business communication from a 

KM perspective. 

AI integration in business communication and 

the role of knowledge management. 

0 

Odrekhivskyi et 

al., 2023 

Developing a system model of 

enterprise for intelligent 

management. 

Application of mathematical models for 

assessing enterprise development and 

employee state. 

0 

(Almaraz-López 

et al., 2023) 

Analyzing AI's impact on the 

environment and digital platforms 

for GHG emission reduction. 

Insights for AI's role in environmental 

sustainability and reducing GHG emissions 

using AI. 

0 

(L. Li et al., 2023) Examining the challenges and 

opportunities of AI and internet in 

supply chain finance and urban 

planning. 

The role of AI, the internet, and big data in 

supply chain finance and urban planning. 

0 

(McCartney et al., 

2023) 

Focusing on the effects of AI on 

the environment and GHG 

emissions reduction. 

AI's impact on the environment and its role in 

reducing GHG emissions through digital 

platforms. 

0 

 

5. Conclusion and Recommendations 

In Conclusion, this detailed examination underscores the many and intricate functions of Artificial 

Intelligence (AI) in the realm of business administration. The primary emphasis of this study pertains 

to the amalgamation of sustainability and artificial intelligence within the realm of business 

management. This underscores a burgeoning inclination to harmonise corporate operations with the 

fundamental tenets of sustainable development. The paper highlights the transformational potential of 

artificial intelligence (AI) in resource allocation and environmental impact reduction by examining AI-

driven business models and competences. The convergence of knowledge management and artificial 

intelligence (AI) is a developing area of scholarly inquiry, wherein the integration of AI holds the 

potential to augment the interchange of information inside organisations and improve overall 

performance. Furthermore, the significant importance of artificial intelligence (AI) in the field of supply 

chain management is underscored, encompassing both its theoretical underpinnings and real-world 

implementations that aim to enhance resilience, efficiency, and sustainability. 

The core subjects of this study encompass marketing and consumer behaviour analysis, with a 

particular focus on investigating the influence of artificial intelligence (AI) on marketing strategies and 

decision-making processes. The financial industry has experienced a swift integration of artificial 

intelligence (AI), providing valuable perspectives on its impact on financial analysis, risk management, 

and accounting methodologies. The research also examines the involvement of artificial intelligence 

(AI) in the field of human resource management, which includes activities such as talent acquisition, 

employee engagement, and ethical issues. This research investigates the potential of artificial 

intelligence (AI) to promote innovation and improve organisational performance within the field of 

innovation management. Moreover, this study investigates the utilisation of artificial intelligence (AI) 

in the context of business-to-business (B2B) marketing and sales tactics. It sheds light on the synergistic 

partnership between human agents and AI across the many stages of the sales funnel. 

The scope of this study encompasses the crucial domain of supply chain resilience, with a specific 
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emphasis on the role of artificial intelligence (AI) in bolstering the strength of supply chains, 

particularly during periods of disruption such as the COVID-19 pandemic. Furthermore, this paper 

examines the incorporation of artificial intelligence (AI) in the fields of e-commerce and online 

education, providing an in-depth analysis of how AI technologies are transforming consumer 

experiences and educational methodologies. The emergence of ethical issues pertaining to artificial 

intelligence (AI), big data, and data analytics in the realm of corporate management has been a 

prominent area of focus. Finally, this paper examines the function of artificial intelligence (AI) in the 

innovation of business processes, providing insights into its influence on the monitoring of processes 

and decision-making. This study highlights the incorporation of artificial intelligence (AI) into the 

framework of Customer Relationship Management (CRM), with a specific focus on its potential impact 

on organisational performance. The many study domains mentioned collectively highlight the 

significant impact of artificial intelligence (AI) on modern corporate management, hence emphasizing 

the need for ongoing investigation and ethical deliberation within this rapidly evolving field. 

Following are the recommendations for research for business and management domain 

professionals.  

The integration of sustainability with artificial intelligence (AI) in business management 

Paper in this domain is recommended to study the potential contributions of artificial intelligence (AI) 

towards the promotion of sustainable business practises, aligning with the objectives of sustainable 

development. The studies must be aimed to the significance of artificial intelligence (AI) in enhancing 

resource allocation efficiency and mitigating environmental consequences. 

AI-Driven Business Models and Competencies 

Paper in this domain is recommended to study the abilities and duties of senior management inside 

organisations that employ AI-driven business models. Study must be aimed to study the effects of 

artificial intelligence (AI) on business model innovation and sustainability. The intersection of 

knowledge management and artificial intelligence (AI) has become a topic of significant interest and 

research in recent years. The study must also be aimed to investigate the impact of artificial intelligence 

integration on knowledge management practises within organisations. The papers must aimed conduct 

an analysis of the ways in which artificial intelligence (AI) facilitates and improves the exchange of 

information inside organisations, ultimately leading to enhanced organisational performance. 

The Role of Artificial Intelligence in Supply Chain Management: 

Paper in this domain is recommended to study the theoretical underpinnings and real-world 

implementations of artificial intelligence (AI) within the context of supply chain management. The 

studies must be aimed investigate the potential of artificial intelligence (AI) in augmenting the resilience, 

efficiency, and sustainability of supply chains. 

The Role of Artificial Intelligence in Marketing and Analysis of Customer Behaviour 

Examine the use of artificial intelligence (AI) inside marketing plans and campaigns. 

The studies must be aimed to analyse the influence of AI-driven consumer behaviour models on 

business intelligence and marketing decision-making processes. 

The application of artificial intelligence (AI) in the field of financial management and accounting 
has gained significant attention in recent years. 

The studies must be aimed to examine the effects of artificial intelligence (AI) on financial analysis, 

risk management, and accounting procedures. Explore the dependability of accounting information in 

the context of AI. 
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The Intersection of Human Resource Management and Artificial Intelligence. 

Paper in this domain is recommended to study the impact of artificial intelligence (AI) on human 

resource management (HRM), specifically focusing on its function in talent acquisition and employee 

engagement. The papers must be aimed to analyze the ethical concerns associated with the use of 

artificial intelligence (AI) in human resources (HR) practises. 

The Role of Artificial Intelligence in Innovation Management: 

Paper in this domain is recommended to study the impact of artificial intelligence (AI) on innovation 

management within organisational contexts. This study aims to examine the possibilities of AI-driven 

innovation and their influence on the performance of firms. 

The Role of Artificial Intelligence in Business-to-Business Marketing and Sales: 

Examine the use of artificial intelligence (AI) inside business-to-business (B2B) marketing and sales 

method. Examine the partnership between human agents and artificial intelligence in generating value 

throughout the business-to-business (B2B) sales funnel. 

The Application of Artificial Intelligence in Enhancing Supply Chain Resilience. 

Examine the application of artificial intelligence (AI) in the establishment of robust supply chains, with 

a specific focus on addressing interruptions such as the COVID-19 pandemic. 

The Role of Artificial Intelligence in the Fields of E-Commerce and Online Education: 

This study aims to examine the use of artificial intelligence (AI) within the realm of electronic 

commerce (e-commerce) and its consequential effects on consumer experiences. 

This study aims to conduct an analysis of the advancements observed in the realm of online education 

pertaining to finance and business management, specifically focusing on the integration of artificial 

intelligence (AI) technologies. 

The Ethical Considerations in Artificial Intelligence (AI) 

The paper in this domain is recommended to study the ethical considerations associated with the 

utilisation of artificial intelligence (AI), big data, and data analytics within the context of corporate 

management. Examine the ethical implications around the utilisation of artificial intelligence (AI) 

knowledge and data. 

Business Process Innovation Utilizing Artificial Intelligence: 

This inquiry must delve at the impact of artificial intelligence (AI) on business processes and innovation. 

This study aims to examine the effects of artificial intelligence (AI) on the monitoring of business 

processes and the subsequent decision-making inside organisations. 

The integration of artificial intelligence (AI) into the realm of Customer Relationship 
Management (CRM) 

Paper in this domain is recommended to study the utilisation of artificial intelligence (AI) within the 

context of customer relationship management (CRM) and its consequential effects on organisational 

performance. The Role of Artificial Intelligence in Risk Management within the Banking Sector 
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